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Seven Years in the Deep

As its seventh anniversary lands on Juneteenth, the ultra-premium vodka born in Wilmington sets a new course
— straight for the people who drink it.

WRIGHTSVILLE BEACH, NC, June 19, 2026 — On the morning of June 19, the light reaches the Cape Fear
River before it reaches anything else, and by the time it falls across the warehouses where Blue Shark Vodka is
cased for shipping, the day is already warm and the work is already moving. Seven years ago, on a date no one
had thought to circle in advance, the first bottle of an ultra-premium vodka with a predator on the label left a
loading dock in this port city and went looking for someone to pour it. It found one. Then it found a few
thousand more.

This year the anniversary falls on Juneteenth — the day the country marks the end of American slavery, when
word of freedom finally reached the last people from whom it had been withheld. Blue Shark’s leadership is
quick to put the line where it belongs. The holiday is not theirs to claim, and they do not pretend otherwise. But
they will not pretend the calendar means nothing, either. A company that staked its whole identity on a single
conviction — that authenticity ought to be rewarded — does not take lightly the chance to mark a milestone on
the same day the nation remembers what it cost to be free.

“A date like that, you hold with both hands,” said Niki Bloomquist, president of Blue Shark Vodka and the
family’s brand director. “We’re not celebrating Juneteenth. We’re honoring it — and then we’re getting back to
the work of earning our place.”

That work began in 2019, around something closer to a kitchen table than a boardroom. Mark Bloomquist, the
founder and chief executive, built the company the way his family still describes it: as a small, stubborn bet that
a vodka made and marketed with honesty could hold its own beside the giants on the back bar. The shark on the
label was never a gimmick. It was a thesis — that the ocean’s most misunderstood predator and a young brand
scrapping for shelf space had something in common. Both were judged long before they were known.

That thesis hardened into a mission. From the beginning, Blue Shark tied its name to the water that gave it one,
directing a share of its proceeds toward marine and shark conservation and refusing to treat the cause as a line



item on a marketing plan. The bet was that drinkers could tell the difference between a brand that sponsors a
cause and a brand that is built around one. Seven years of repeat orders suggest the bet was sound.

The rest of the story is quieter than any launch-day announcement, and more durable for it. The brand has
moved out from a single state’s shelves into a widening footprint of ABC and control-board markets, earning its
placements the slow way — one buyer, one account, one reorder at a time. There were setbacks that never made
a press release, and wins that did. What did not change was the posture: arrive, prove the product, come back.

Back at the river, the light keeps sliding west across the warehouse roofs, indifferent to anniversaries. The water
keeps no calendar. But the people who named their company after what lives in it have learned to keep one —
and this year, on a day that belongs to freedom, they intend to honor the date, sell a clean and honest product,
and do what they have done from the first bottle to the seven-millionth: swim, steadily, toward the person on the
other side of the glass.
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About Blue Shark Vodka

Made with non-GMO North Carolina sweet corn, Blue Shark Vodka is a family-owned spirits company on a
mission to preserve and protect the sharks swimming up the Carolina coast and beyond. The sweet corn mash
that goes into each small batch of vodka is behind the success of it being The World’s Smoothest Vodka®.
Blue Shark Vodka is currently available in all North Carolina ABC stores, in select South Carolina and
California stores.

Learn more at BlueSharkVodka.com.
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